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Abstract

The aim of this study was to determine the relationship between career choice and individual values. For this
purpose, a study was performed on students of a Turkish University after explaining the concepts of career choice
and the individual values. There found a significant relationship between career choice and individual values. In
addition, significant relationships between sub-dimensions of career choice and individual values were found.
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1. Introduction

Today, changes and transformations have taken place in all areas, and the effects of this process have reflected in
the working life. Ideas about the working life of workers changed, went beyond the traditional patterns and
reshaped the working life appeared. As a result of increased competition and focus on changes in the business
world, adoption of understanding in individuality and individualism was increased. This situation in terms of
continuous loyal employees replaced by an opportunism and idea of promotion. Besides, increase in the level of
welfare and in pursuit of a better life for the individuals brought the opportunities of job change and switching to
different occupations. Organizational change and transformation is one of the factors which contribute to the
increase in the importance of the concept of career (Ozgen et al., 2005:202).

Work is a meaningful and important aspect of daily life (Tsaousides&Jome, 2008:185). Of course, people desire
to choose a profession that best fit to their own ability, to work in accordance with the profession and to make a
career in the profession throughout the working life. Having a career gives the identity and status of the person.
Career increases the individual's self-esteem, gives sense of belonging and facilitates to establish a relationship
with the other members of the society (Simsek & Oge, 2009:259). For these reasons, career is important for
individuals and this raises the issue of the right choice of a career. Making right choice of a career requires to
consider the possessed individual values

Values are the source of individual differences. They function to evaluate our own behaviors and attitudes as well
as others. Values vary from person to person and the social and personal preference is the result of continuous
beliefs that act in a particular way of living and behaving or vice versa. It also allows us to find good and bad,
right and wrong. Naturally, the good and bad and right and wrong is a value judgment, so varies from person to
person (Can et al., 2006:93).

Developmental theories of career emphasize the importance of personal interests, skills, and values when
expressing the barriers in decision-making (Creed et al., 2007:243). The values of the individuals affect their
attitudes, behaviors and thoughts. Therefore, the values also affect career choice and so important. The choice of
career is one of the most important decisions in the lives of people.
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In the choice of a career that is compatible with the values, job satisfaction, motivation, commitment and
performance of an individual is high. Individual can have the opportunity to progress in the profession more
easily. For doing the job the individual wants, creativity is higher and adaption becomes more easily to
innovations. In general, giving a decision especially in adolescence that will affect the whole life can bring about
anxiety and error. That situation comes to the fore even more for college students in the career planning stage that
receive a high level of education, especially in their field (Pelit & Oztiirk, 2010:208). In this context, the study
aims to investigate the relationship between career choices that affect the lives of individuals and individual
values which are the source of individual differences affecting the people's behavior. For this purpose, a research
was conducted on the students of a Turkish University.

2. Career

This concept began to be dealt in the 1970s and has become frequently heard in recent times (Bayraktaroglu,
2006:137). The concept of career has been used in different meanings. While the dictionary meaning of the
concept is stone quarry, running, place, path, walkway, arena, and figurative meaning is life, profession. Career
in daily life refers to the person's experience of job and roles undertaken throughout life, occupation, business and
success (Bayraktaroglu, 2006:137). Career is defined as a developmental process that covers all the roles before,
during and after the profession (Yazici, 2009:35), and consists of all the work done during an employee's working
life (Ozgen et al, 2005:195). Career is seen as a series of individual perceived attitudes and behaviors and
integrated work-related activities during the life experience of a person. Each individual either a babysitter or a
physicist or an academician or a manager automatically has a career. However, the individual must interpret
his/her career in a meaningful way (Bing6l, 2006:285).

Analysis of career-related definitions in common showed that the concept career is based on the degree of success
in one's work, symbol of the advancement of work-related positions and the rise of taking up stages with the
organization. The career of a person is composed not only with the duties but also have trainings in order to
perform expectations, goals, feeling and desires on the role of business and promote with knowledge, skill, ability
and desire to work (Bayraktaroglu, 2006:137). Employees to achieve their career goals need to be knowledgeable
about career choices and opportunities (Ozgen et.al., 2005:195). Career selection process is the result of the
interaction among the elements of attitudes, values and social support that the individuals have. Adoption of such
a behavior pattern like choosing any career by an individual is certainly the product of a holistic assessment
towards this behaviour (Geng et al., 2007:51).

Career choice of individual depends on many situational and organizational factors (Price, 2009:268) and
important for individuals. Making the choice of profession means a lot for the individual in terms of guiding and
shaping the life. Because the choice of profession for an individual is the means of income-generating, job
satisfaction, providing security, having respect and success. Understand the career choices and the career
decisions of the individuals is an important component of recruitment and retention strategies (Price, 2009:269).
The career decision covers the training decisions, as well as the professional decisions (Bright et al., 2005:563).
Career decision-making difficulties arising from relevant emotional, and personality sources are among the most
important challenges that college students may face (Saka & Gati, 2007:341).

Final years of school are important in career decisions, because, these years are usually full with planning in
attending the school or working, research and decision-making (Rogers et al., 2008:132).

3. The Concept of Value

Different countries and societies that make up the world, depending on their cultures, have values that are similar
or different. The values express the things within a culture that is preferred, attached importance and to be
realized. Values have an important place in human life and actions (Turan et al., 2005:181). The values are the
concepts that mankind thinks about for a long time (Dehghani, 2011:3079). The values can be defined as
principles that guide the life of the individual as well as his work throughout the decision-making, problem-
solving, communication, motivation, personal development, and on the other hand maintaining the integrity of
subjects within the individual. Concept of value is a concept that is expressed explicitly or implicitly for good and
desirable or bad and undesirable ideas (Huseyniklioglu, 2010:12). Values are are defined as generalized beliefs
about the desirability of behaviors and events (Hofer eta.al., 2007:17).
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Having done significant work in the concept of Value, Rokeach (1973) conceptualized value as the permanent
belief by particular course of behaviour or purpose of the existence that is preferred against opponents socially or
personally (Korkmaz Devrani, 2010:51). Meglino and Ravlin described the value as a belief internalized with an
appropriate behavior (Hall & Davis, 2007:1589). Values are ideas that are not real. They are relative for this
reason and can not be understood until being objective. Values are important because they constitute the social
rules. They are fundamental while assessing the environment and conditions and also socially regulates human
behavior (Dehghani, 2011:3079).

The values affect all life, attitudes, the principles and precious things stemming from personality (Huseyniklioglu,
2010:26). Values are the source for the criteria evaluating and judging people's thoughts and actions (Vurgun &
Oztop, 2011:219) and also guiding to respond the universal needs of societies (Rice, 2006:234). Eduard Spranger
believes that individuals have a set of values based on institutional, social, political, theoretical, religious,
aesthetic, and economic values. Theoretical value based on discovery of truth and knowledge in being scientific
and rational. This item is very functional and gives the best results when planning a situation or a problem.

Social value is the working element of the public interest. Social value takes care of the human interaction and
consider the impact of the activity on the group and the organization as a whole. Political value is associated with
prestige and power, besides, it covers an important and power-oriented thinking. Religious values aim to make the
world a better place and are based on the philosophical and interpretive argument. The aesthetic value sees the
world from an artistic and interpretative vision. It respects harmony and order in a particular scenario. Economic
value stems from functional and practical vision. Economic value stems from functional and practical vision and
tries to find the available material goods (Hall & Davis, 2007:1590). Individual values are the representatives of
the goals which are important for people or mental representatives of actuating forces. They are designated as
emotional and intellectual principles that guide people's lives (Fegg et al., 2005:154). Individual values are the
basis of an individual's point of view, for this reason, they are integral parts of an individual's behavior at the
beginning of an decision-making process (Hall ve Davis, 2007:1589). The concept of individual values describes
ideals, concepts and the elements that are important for an individual life (Huseyniklioglu, 2010:26). They are
also the factors that shape and improve the understanding of people’s behavior.

Values exist in a system where there are priorities (Kilbourne et.al., 2005:627). An individual, can exhibit a strong
value such as religion or can attach importance to lots of values. For example, while economic, political, and
institutional dimensions are usually higher in a masculine value profile; the religious, social and aesthetic values
are lower (Hall and Davis, 2007:1590). Not only values differ between cultures but also between individuals who
share the same culture. Freedom, security and success are the examples of typical values. Values are not limited to
certain activities, issues or areas of study and cover all aspects of a person's life. Thanks to the defined criteria to
compare the suitability between goals and values, the values help the individual which goals to choose (Hofer et
al., 2007:17). The values are learned in the process of growth and maturation. They change throughout life, and
individual’s sense of self develops. Culture, societies and organizations surrounding us play a role in the
formation of values (Can et al., 2006:93). Values that have been applied continuously as the internal reference
affect our decisions and thus our lives.

While questioning or making comparisons on morality and adequacy, we refer to a set of standards that we have
and make judgments, based on our values and the importance that we believe, about the others what kind of
values and the behaviors that they should have (Vurgun & Oztop, 2011:218) Some authors divide values into two
main groups: instrumental and purposeful values. Instrumental values are the values that are intermediary in
achieving objectives. These values are ambition, honesty, self-efficacy and bravery or courage. Purposeful values
reflect the objective that will be achieved. Happiness, love, contentment, freedom, and self-esteem are kinds of
this type.

Both kinds of values act together to provide adopted ways to attain and to achieve these objectives (Can et al.,
2006:93). As a result of comparisons between values, the "priority in value" is composed. Values that individuals
have and being organized in order of importance among them also compose the system of values (Karalar &
Kiraci, 2010:81). Therefore, when a value is important for any individual, it may not be important at the same
level for another individual.
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4. Purpose of the Study

This study aimed to investigate the relationship between career choice and individual values. This study
depending on the main objective focused on the following topics:

To determine the most preferred career dimensions of the participants,

To determine the level of importance given to the values that the participants have,

To determine the most important value(s) for each career dimension

To determine whether there are differences between demographic characteristics and career choices of the
participants,

e To determine whether there are differences between individual values and demographic characteristics of
the participants.

5. Scope and Methodology of the Study

Senior students of the University are the population of this study. There are about 300 students available in
Business, Economics and Public Administration departments within Faculty of Economics. At the 95%
confidence level with the 5% margin of error, the sample size was calculated as 169 (http:
www.surveysystem.com/sscale.htm). However, 220 questionnaires, to reach a higher level representative of the
population, were distributed taking into account inaccurate, incomplete response or unwillingness to participate in
surveys. Of these 192 questionnaires were evaluated.

Survey data collection form was used as a method of study. The survey consists of three parts. In the first chapter,
scale of career dimensions, developed by Schein (1996) and adapted to Turkish by Aktas (2004), was conducted
to determine the career preferences of the students. 16 items were used from the scale consisting of 27 items.
There are 8 dimensions on the scale of career dimensions. These are dimensions of technical, independence,
entrepreneurship, security, administrative, private life, competitiveness and respectability (Koca, 2009:99-100).
In the second part, survey of individual values was used. Survey items related to individual values were quoted
from the survey of values developed by Rokeach (1973). Part of purposive values consisting of 18 items was
interpreted within the study. It was studied in 5 dimensions by the classification of Feather (1991). They are
silence, universalism, achievement, positivism and individuality (Koca, 2009:101). The third section of the survey
includes questions about demographic variables. 5 point likert scale was used for measuring expressions in Career
choice and individual values.

In our study, Cronbach's alpha coefficient was used as a measure of reliability. As a result of reliability analysis, it
was found out that the scale of career choice consisting of 16 items was highly reliable (0,907) and also scale of
individual values consisting of 18 items were found to be highly reliable (0,866).

5.1. Findings of the Study
5.1.1. Findings Related to Demographic Factors

As shown in Table 1, while half of the respondents were male (50.0%), the other half was female 50.0%). Whilst
the majority of respondents (79.2%) were at the age of 22-24, 13.5% were 25-27 years old. The ratio of 19-21
years (4,7%); 28 years and those over 28 years is very low. While almost of the students (92.2%) were single,
6.3% were married and rate of divorced/widowed were only 1,6%. While 41.2% of the students were in the
department of economics, 32.8% was at the department of business administration; the ratio of students studying
at the department of public administration was 26%. While analysis of monthly expenditure amounts who spends
over $ 550 is 23.4%; of those who spend between 351-450 TL is 22.9%; of those who spend between 451-550 TL
is 21,4%; of those who spend between 251-350 TL is 20,8%, and of those who spend $ 250 or less is 11.5%.
While the participants in the study (40.1%) are mainly had primary and secondary education in the county, 26,6%
of those in the province, 15,6% of those in the metropolitan; 12,5% in the village and 5,2% of those in the town.

When the settlements in terms of the participants in the study living with their families examined; 31,3 % of those
live in the county; 29,2% of those in the province; 19,8% of those in the village; 17, 2% of those in the
metropolitan and 2,6% of those live in the town.
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Table 1: Distribution by Demographic Factors

Number of People Percentage
(N: 192)

Sex
Male 96 50,0
Female 96 50,0
Ages
19-21 years 9 47
22-24 years 152 79,2
25-27 years 26 13,5
28 years and over 5 2,6
Marital Status
Married 12 6,3
Single 177 92,2
Divorced/Widow 3 1,6
Department
Business Administration 63 32,8
Economics 79 41,2
Public Management 50 26,0
Monthly Expenditure
150-250 TL 22 11,5
251-350 TL 40 20,8
351-450 TL 44 22,9
451-550 TL 41 21,4
550 TL and over 45 23,4
Settlement in Primary and Secondary Education
Village 24 12,5
County 10 5,2
District 77 40,1
Province 51 26,6
Metropolitan 30 15,6
Settlement that Participants Living with Families
Village 38 19,8
County 5 2,6
District 60 31,3
Province 56 29,2
Metropolitan 33 17,2

5.1.2. Findings on the Sub-Dimensions of Mean and Standard Deviation Values in the Survey of Career
Choice and Individual Values

Findings on the sub-dimensions of mean and standard deviation values in the survey of career choice and
individual values are summarized in Table 2&3.

As shown in Table 2; ‘Private Life’ is the most preferred career dimension by the participants (¥=4,26). This is
followed by ‘Administrative’ (x¥=4,15) and ‘Security’ (x=4,09) dimensions respectively. However,
‘Respectability” is the least preferred career dimension (¥=3,71).

Table 2: Sub-dimensions of Mean and Standard Deviation VValues for Career Choice Scale

Career Choice N Mean SD
Technical 192 3,72 1,008
Independence 192 4,03 0,906
Entrepreneurship 192 4,01 0,926
Security 192 4,09 0,998
Administrative 192 4,15 0,905
Private Life 192 4,26 0,780
Competitiveness 192 4,04 0,865
Respectability 192 3,71 1,071
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"Achievement” value is determined to be the most important value for the research participants as in Table 3
(x=4,23). This is followed by the values of ‘Individuality’ and ‘Universalism’ (X=4,09). ‘Positivism’ is
determined to be the least important value (x=3,79).

Table 3: Sub-dimensions of Mean and Standard Deviation Values for Individual Values

Individual Values N Mean SD
Silence 192 3,89 0,654
Individualism 192 4,09 0,719
Achievement 192 4,23 0,730
Universalism 192 4,09 0,822
Positivism 192 3,79 0,803

5.1.3. Findings on the Relationship between the Scales of Career Choice and Individual Values

Correlation analysis was used to determine the relationship between the career choice and individual values. The
results are summarized in Table 4.

Table 4: Relationship between the Scales of Career Choice and Individual Values

Care| Techni|Independe| Entrepreneu | Secur | Administra Priva Competitive| Respectab Individ Silen|Individual| Achieve |Universal|Positivi
. - . te e ual - :
er cal |nce rship ity tive Life ness ility values ce ism  |ment ism sm
Career 1
Technical ’733* 1
Independenc ,730* 429%* 1
e
*|
SEt?it;epreneur ,719 453%%|  590* 1
x|
Security 7937 3goxx| aggrx | s3rec | 1
C\edmlnlstratl ,7%5 532%%|  G32* 554%* ,5&7 1
x| *
Private Life |8387| se6=x| sgaxx | g1aex | 0097 gggwx | g
» .
ﬁ:sr:pem"’e B09% ogux| s71wx | goaex |98 gage 6860y
oge *| *
5eSpe°tab”'t TA9% sezun| a00wx | asgre |49 ggoex |98 ggu 1
nsi x| *
{;ﬁ'{]’;g“a' B76% 470xx| aggex | soger | P18 segex | 695) gz | azame |
*
silence |78 300%*| a1ger | azsex A0 ggre |49 agi | gomax | gmges| 1
o . |
md'v'd“a"s 500% pgax| gggun | 377ex |07 pogen | ATBL gipun | ap7ax | gopwx 6287y
H * %
;“‘Ch'e"eme” B20% qgoux| g+ | aagree |08 sogex | 0281 gppus | gpger | gages | P05 spgae | g
1 1 % * *|
rLTJ]nlversalls ,320 225%%|  331%x 269%* ,325 ,339%* yiig 1235%* 1296%** 732% v5§4 1906** A85%* 1
* %
Positivism  |16% 273%x| 317ex | grgme 3007 mggee 14281 oppe | 397me | q0ge | A90T gemax | 3gawx | g7ger | 1
*%*
p<0,01.

There is a moderate (0,676) and positive significant (p<0,05) relationship between the scales of Career Choice
and Individual Values. There is a high degree (>0,700) and positive significant (p<0,05) relationship between the
Scale of Career Preference and its all sub-dimensions; also a moderate degree (>0,300) and positive significant
(p<0,05) relationship between the Scale of Career Preference and all sub-dimensions of the Scale of Individual
Values.
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Besides, there is a moderate degree (>0,300) and positive significant (p<0,05) relationship between all sub-
dimensions of the Scales of Career Preference and Individual Values.

5.1.4. Results for Regression Analysis

As shown in Table 5, independent variables explain 47.9% of the Career Choice Scale. Career Choice Scale is
significantly affected by the sub-dimensions of “Achievement”, “Individuality”, “Silence” and “Universalism”.
While the sub-dimensions of “Achievement”, “Individuality”, and “Silence” positively affect the Career Choice
Scale, the sub-dimension of “Universalism” affects negatively.

Table 5: Regression Analysis Results for the Scales of Career Choice and Individual Values

Independent
Va?iable B Value t P

Silence 0,262 3,173 0,002*
Individuality 0,443 3,361 0,001*
Achievement 0,380 5,775 0,000*
Universalism -0,327 -3,031 0,003*
Positivism 0,072 1,312 0,191
Corrected R* 0,479

F 36,135

p 0,000*

As shown in Table 6, independent variables explain 26,3% of the sub-dimension “technical” of the Career Choice.
The sub-dimension “technical” of the Career Choice is significantly affected by the sub-dimensions of
“Achievement”, “Individuality”, and ‘“Universalism”. Whilst the sub-dimensions of “Achievement”,
“Individuality” positively affect the sub-dimension “technical” of the Career Choice, the sub-dimension
“Universalism” affects negatively.

Table 6: Regression Analysis Results for the Sub-Dimension “technical” of the Career Choice and Sub-
Dimensions of Individual Values Scale

Independent

Variable B Value t P
Silence 0,230 1,648 0,101
Individuality 0,853 3,839 0,000*
Achievement 0,412 3,706 0,000*
Universalism -0,692 -3,800 0,000*
Positivism 0,019 0,207 0,836
Corrected R* 0,263
F 14,653
p 0,000*

As shown in Table 7, independent variables explain 24,4% of the sub-dimension “Independence” of the Career
Choice. The sub-dimension “Independence” of the Career Choice is significantly affected by the sub-dimensions
of “Achievement”.

Table 7: Regression Analysis Results for the Sub-Dimension “Independence” of the Career Choice and
Sub-Dimensions of Individual Values Scale

Independent
Va?iable B Value t P

Silence 0,178 1,406 0,161
Individuality 0,243 1,203 0,230
Achievement 0,375 3,714 0,000*
Universalism -0,108 -0,651 0,516
Positivism 0,095 1,121 0,264
Corrected R* 0,244

F 13,320

p 0,000*
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As shown in Table 8, independent variables explain 26,4% of the sub-dimension “Entrepreneurship” of the Career
Choice. The sub-dimension “Entrepreneurship” of the Career Choice is significantly affected by the sub-
dimensions of “Achievement”, “Individuality”, and “Universalism”. Whilst the sub-dimensions of “Achievement”
and “Individuality” positively affect the sub-dimension “Entrepreneurship” of the Career Choice, the sub-
dimension “Universalism” affects negatively.

Table 8: Regression Analysis Results for the Sub-Dimension “Entrepreneurship” of the Career Choice and
Sub-Dimensions of Individual Values Scale

Independent
Va?iable B Value t P

Silence 0,249 1,945 0,053
Individuality 0,610 2,990 0,003*
Achievement 0,343 3,360 0,001*
Universalism -0,473 -2,828 0,005*
Positivism 0,078 0,912 0,363
Corrected R* 0,264

F 14,697

p 0,000*

As shown in Table 9, independent variables explain 26,7% of the sub-dimension “Security” of the Career Choice.
The sub-dimension “Security” of the Career Choice is significantly and positively affected by the sub-dimensions
of “Achievement and Silence”.

Table 9: Regression Analysis Results for the Sub-Dimension “Security” of the Career Choice and Sub-
Dimensions of Individual Values Scale

Independent
Varl)’iable B Value t P

Silence 0,360 2,617 0,010*
Individuality 0,411 1,872 0,063
Achievement 0,379 3,459 0,001*
Universalism -0,303 -1,685 0,094
Positivism 0,043 0,468 0,640
Corrected R* 0,267

F 14,904

p 0,000*

As shown in Table 10, independent variables explain 33,3% of the sub-dimension “Administrative” of the Career
Choice. The sub-dimension “Administrative” of the Career Choice is significantly and positively affected by the
sub-dimensions of “Achievement, Individuality and Silence”.

Table 10: Regression Analysis Results for the Sub-Dimension “Administrative” of the Career Choice and
Sub-Dimensions of Individual Values Scale

Independent
Va?iable B Value t P

Silence 0,310 2,564 0,011*
Individuality 0,448 2,328 0,021*
Achievement 0,356 3,702 0,000*
Universalism -0,307 -1,949 0,053
Positivism 0,075 0,931 0,353
Corrected R* 0,333

F 18,585

p 0,000*

As shown in Table 11, independent variables explain 44,4% of the sub-dimension “Private life” of the Career
Choice. The sub-dimension “Private life” of the Career Choice is significantly and positively affected by the sub-
dimensions of “Achievement, Individuality and Positivism”.
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Table 11: Regression Analysis Results for the Sub-Dimension “Private life” of the Career Choice and Sub-
Dimensions of Individual Values Scale

Independent ..

Va?iable B Degeri t P
Silence 0,088 0,938 0,349
Individuality 0,344 2,303 0,022*
Achievement 0,500 6,689 0,000*
Universalism -0,210 -1,713 0,088
Positivism 0,144 2,300 0,023*
Corrected R* 0,444
F 31,530
p 0,000*

As shown in Table 12, independent variables explain 23,4% of the sub-dimension “Competitiveness” of the
Career Choice. The sub-dimension “Competitiveness” of the Career Choice is significantly and positively
affected by the sub-dimensions of “Achievement, Silence and Universalism”. Whilst the sub-dimensions of
“Achievement” and “Silence” positively affect the sub-dimension “Entrepreneurship” of the Career Choice, the
sub-dimension “Universalism” affects negatively.

Table 12: Regression Analysis Results for the Sub-Dimension “Competitiveness” of the Career Choice and
Sub-Dimensions of Individual Values Scale

Independent
Vapl)'iable B Value t P

Silence 0,356 2,917 0,004*
Individuality 0,320 1,647 0,101
Achievement 0,336 3,451 0,001*
Universalism -0,318 -1,995 0,048*
Positivism 0,003 0,042 0,966
Corrected R* 0,234

F 12,669

p 0,000*

As shown in Table 13 independent variables explain 22% of the sub-dimension “Respectability” of the Career
Choice. The sub-dimension “Respectability” of the Career Choice is significantly and positively affected by the
sub-dimensions of “Achievement” and “Silence”.

Table 13: Regression Analysis Results for the Sub-Dimension “Respectability” of the Career Choice and
Sub-Dimensions of Individual Values Scale

Independent
Va?iable B Value t P

Silence 0,328 2,149 0,033*
Individuality 0,313 1,288 0,199
Achievement 0,342 2,816 0,005*
Universalism -0,207 -1,039 0,300
Positivism 0,122 1,197 0,233
Corrected R* 0,220

F 11,782

p 0,000*

5.1.5. Results Concerning the Differences between Demographic Variables
The results concerning the differences between demographic variables are presented in tables.
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Table 14: Examination of Career Choice Scale and its Sub-Dimensions in terms of Gender Differences

Scales Gender (')\]Icl:)nquslre Mean gtg/?gggg t p
Career Choice ke % j?g 8?81 2375 | 0019
Technical Male % ggg éégg 1,946 | 0,053
Independence F'(\e/lrzgele gg jgé é?gg -0,238 0,812
Entrepreneurship F'(\e/lrsgele 32 2513(75 3%471 -2,203 0,029*
[ . A
Administrative Male % j:gg éggg 1,885 | 0,061
Private life Male % j:ig 82% 2971 | 0,003
Competitiveness F':J/Inige 32 i?g 06?7915 -1,252 0,212
Respectability F':J/Ini;?e gg ggg (1)51);11 -1,487 0,139

*: p<0,05, **: p<0,01

While there are significant differences (p<0,05) between male and female in sub-dimensions of Entrepreneurship,
Security and Private life in terms of Career Choice Scale, there are no significant differences (p>0,05) in sub-

dimensions of Technical, Independence, Administrative, Competitiveness and Respectability.

The average of female was significantly higher than the average of the men with regard to the sub-dimensions of
Entrepreneurship, Security and Private Life under Career Choice Scale.

Table 15: Examination of Individual VValues Scale and its Sub-Dimensions in terms of Gender Differences

Sub-Dimensions Gender c')\]il;)r:g&'; Mean gtee\l/r;ggg(rj] t p
Individual value Flt\e/ln?;?e gg j?g 8222 -2,001 0,047*
e s |55 |08 | ay | o
Individuality ale > jﬁg 822; 1713 | 0,088
Achievement ale > j:ég 8222 2,117 | 0,036
Universalism Flt\e/ln?ﬁe gg jgi 0(?'79031 -0,701 0,484
Positivism ale > g?g 8??‘7‘ 0179 | 0,858

*: p<0,05, **: p<0,01

While there is a significant difference (p<0,05) between male and female in sub-dimension of Achievement in
terms of Individual Values Scale, there are no significant differences (p>0,05) in sub-dimensions of Silence,
Individuality, Universalism and Positivism.

The average of female was significantly higher than the average of the men with regard to the sub-dimension of
Achievement under Individual Values Scale.
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Table 16: Examination of Career Choice Scale and its Sub-Dimensions in terms of Age Differences

Sub-Dimensions Age Group NLE)TSSIZ of Mean gtg/?gggﬂ t p
e L JIYoD
i |l Lo L omy [15] o
iz
crpreneursp | 220t |61 08 | 080 {209 g
- S T
) - - ) T
e =
e B

While there are significant differences (p<0,05) between the age group 22-24 years and 25-27 years in sub-
dimensions of Entrepreneurship, Security, Administrative, Private life and Competitiveness in terms of Career
Choice Scale, there are no significant differences (p>0,05) in sub-dimensions of Technical, Independence and

Respectability.

The average of age group 22-24 years was significantly higher than the average of 25-27 years with regard to the
sub-dimensions of Entrepreneurship, Security, Administrative, Private life and Competitiveness under Career

Choice Scale.

Table 17: Examination of Individual VValues Scale and its Sub-Dimensions in terms of Gender Differences

Sub-Dimensions | Age Group | Number of people Mean | Standard Deviation t p

Individual value ggg;‘ ﬁ;g 13611 g%g 8322 4,232 | 0,000**
N == s e
Individuality o7 e o 5 N 2539 | 0012*
Achievement ggg;‘ ;g::: 13611 ggé (1)(228 3,246 | 0,001**
Universalism ggg;‘ ;g::: 13611 g%g (1);2}1 2,515 0,013*
Positivism 2z e o o S 3398 | 0,001%

There are significant differences (p<0,05) between the age group 22-24 years and 25-27 years in all sub-
dimensions and of Individual Values Scale. The average of age group 22-24 years was significantly higher than
the average of 25-27 years with regard to the all sub-dimensions under Individual Values Scale.
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Table 18: Examination of Career Choice Scale and its Sub-Dimensions in terms of Marital Status

Sub-Dimensions Marital Status Nl:)neq;)pel'; of Mean gtg/?gggg t p
Career Single/VC?:g:/;/E;(ljDivorced 11820 j:gi éééé 2,333 | 0,021*
Technical Single/VC?ggllve/(IjDivorced 11820 g?g éggi 1,239 0,217
Independence Si ngle/VC?gglive/(ljDivorced 11820 jgj égg; 0,781 0,436
Entrepreneurship Single/VC?gglive/(IjDivorced 11820 282 323171 2,677 0,008*
Security smmavb?gggjgivorced 11820 j?? éggg 0,783 | 0434
Administrative smmavb?gggjgivorced 11820 212 ég;g 1,434 0153
Private life Singlelvc?ggcv%ivorced 11820 jg? é%? 3,214 0,002*
Competitiveness Sing|e/V\'>/ilg<r>Uv%ivorced 11820 igg éggg -3,3%8 | 0,001*
Respectability Singlelvc?ggcvig)ivorced 11820 g?i 134212 L2712 0,205

While there are significant differences (p<0,05) between the married and the unmarried in sub-dimensions of
Entrepreneurship, Private life, and Competitiveness in terms of Career Choice Scale, there are no significant
differences (p>0,05) in sub-dimensions of Technical, Independence, Security, Administrative, and Respectability.
The average of sub-dimensions of Entrepreneurship, Private life, and Competitiveness for the unmarried was
significantly higher than the average of the married under Career Choice Scale.

Table 19: Examination of Individual VValues Scale and its Sub-Dimensions in terms of Marital Status

Sub-Dimensions Marital Status N%Tf;,g of Mean gtee\l/r;gg;?] t p
Individual value Singlelvwgtr):/ive/%ivorced 11820 2(15411 (l)éig 2,763 0,006™*
Silence Singlelvwgtr):/ive/%ivorced 11820 ggg (l)(lS(ZJ; -2,645 0,009**
Individuality Singlelvwgtr):/ive/%ivorced 11820 iﬁ (1)222 -1,568 0,119
Achievement Single/\/\l\//ilggcve/(lj)ivorced 11820 j;? (l)ggg 2,514 0,013*
Universalism Single/\/\l\l/ilgz)rvivicli)ivorced 11820 jﬁ (1);12; -1,316 0,190
Positivism Single/\/\l\l/ilgz)rvivicli)ivorced 11820 ggi é%g 1115 0,266

While there are significant differences (p<0,05) between the married and the unmarried in sub-dimensions of
Silence and Achievement in terms of Individual Value Scale, there are no significant differences (p>0,05) in sub-
dimensions of Individuality, Universalism, and Positivism. The average of sub-dimensions of Silence and
Achievement for the unmarried was significantly higher than the average of the married under Individual Values
Scale.
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Table 20: Examination of Career Choice Scale and its Sub-Dimensions in terms of the Students Attending
Different Departments

. . Number of Standard .
Sub-Dimensions Departments people Mean Deviation t p Difference
Business Admn. 63 3,97 0,648
Career Economics 79 4,17 0,756 4,422 | 0,013* 2-3
Public Admn. 50 3,80 0,664
Business Admn. 63 3,69 0,877
Technical Economics 79 3,78 1,097 0,196 | 0,822
Public Admn. 50 3,68 1,034
Business Admn. 63 3,94 0,959
Independence Economics 79 4,23 0,862 3,733 | 0,026* 2-3
Public Admn. 50 3,82 0,856
Business Admn. 63 3,88 1,015
Entrepreneurship Economics 79 4,16 0,894 1,827 | 0,164
Public Admn. 50 3,95 0,841
Business Admn. 63 4,02 1,006
Security Economics 79 4,39 0,927 7,529 | 0,001** 2-3
Public Admn. 50 3,72 0,975
Business Admn. 63 4,07 0,902
Administrative Economics 79 4,27 0,873 1,031 0,359
Public Admn. 50 4,08 0,960
Business Admn. 63 4,16 0,734
Private Life Economics 79 441 0,828 2,108 0,124
Public Admn. 50 4,19 0,742
Business Admn. 63 4,08 0,768
Competitiveness Economics 79 4,19 0,885 3,984 | 0,020* 2-3
Public Admn. 50 3,76 0,899
Business Admn. 63 3,87 0,950
Respectability Economics 79 3,92 1,024 8,761 | 0,000** 3-1,2
Public Admn. 50 3,19 1,133

While there are significant differences (p<0,05) between students attending different departments in sub-
dimensions of Independence, Security, Competitiveness and Respectability; there are no significant differences
(p>0,05) in sub-dimensions of Technical, Entrepreneurship, Administrative, and, Private life in terms of Career
Choice Scale. The average of sub-dimensions of Independence, Security, and Competitiveness for the students
attending the Department of Economics was significantly higher than the average of students attending Public
Administration under Career Choice Scale. Besides, the average of sub-dimension of Respectability for the
students attending the Department of Public Administration was significantly lower than the average of students
attending the other departments.
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Table 21: Examination of Individual VValues Scale and its Sub-Dimensions in terms of the Students
Attending Different Departments

Sub-Dimensions Departments | Number of people | Mean | Standard Deviation | t p Difference
Business Admn. 63 4,05 0,578
Individual Value Economics 79 4,18 0,635 2,138 | 0,121
Public Admn. 50 3,97 0,474
Business Admn. 63 3,89 0,627
Silence Economics 79 4,04 0,678 4,799 | 0,009* 2-3
Public Admn. 50 3,68 0,601
Business Admn. 63 4,16 0,647
Individuality Economics 79 4,15 0,784 2,109 | 0,124
Public Admn. 50 3,91 0,683
Business Admn. 63 4,13 0,811
Achievement Economics 79 4,34 0,740 1,589 | 0,207
Public Admn. 50 4,19 0,588
Business Admn. 63 4,17 0,779
Universalism Economics 79 4,18 0,848 3,032 | 0,049* 3-1,2
Public Admn. 50 3,85 0,803
Business Admn. 63 3,76 0,712
Positivism Economics 79 3,91 0,835 1,829 | 0,163
Public Admn. 50 3,64 0,845

While there are significant differences (p<0,05) between students attending different departments in sub-
dimensions of Silence and Universalism in terms of Individual Value Scale, there are no significant differences
(p>0,05) in sub-dimensions of Individuality, Achievement, and Positivism. The average of sub-dimension of
Silence for the students attending the Department of Economics was significantly higher than the average of
students attending Public Administration under Individual Value Scale. Besides, the average of sub-dimension of
Universalism for the students attending the Department of Public Administration was significantly lower than the
average of students attending the other departments.

6. Results

This study examined the relationship between career choice and individual values. According to the results; there
is a moderate positive significant correlation between Career Choice and Individual Values. In addition, it is
agreed that there is a moderate positive relationship between the all sub-dimensions of Career Choice Scale and
Individual Values Scale. This result may be an important indicator of individuals having a successful and happy
working life and the choice of a career that is compatible with the values.

While "Private Life" (x=4,26) is the most preferred career dimension, “Respectability” (¥=3,71) is the least
preferred career dimension. This let us experience that individuals pay close attention to their professions not to
limit their social lives and there is not an important distinction between well-known or not known institution due
to the difficulty of finding a job.

Participants in this study stated that while the most important value is "Achievement" (x¥=4,23), “Positivism”
(¥=3,79) is the least important value. Such an outcome is likely to be based on the individuals to ensure their
business success, to desire to prove themselves and to contribute to society. The changing and complex working
conditions make developing good relations difficult to continue and let the dimension “Positivism” to the least
preferred value.

The following conclusions were reached as a result of regression analysis:

e The most important values for the students who prefer the “Technical” career dimension are the sub-
dimensions of “Individuality”, “Achievement”, and “Universalism”.

e The most important value for the students who prefer the “Independence” career dimension is the sub-
dimension of “Achievement”.
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e The most important values for students who prefer the “Technical” career dimension are the sub-
dimensions of “Individuality”, “Achievement”, and “Universalism”.

e The most important values for the students who prefer the “Entrepreneurship” career dimension are the sub-
dimensions of “Individuality”, “Achievement”, and “Universalism”.

e The most important values for the students who prefer the “Security” career dimension are the sub-
dimensions of “Silence” and “Individuality”.

e The most important values for the students who prefer the “Administrative” career dimension are the sub-
dimensions of “Individuality”, “Achievement”, and “Silence”.

e The most important values for the students who prefer the “Private Life” career dimension are the sub-
dimensions of “Individuality”, “Achievement”, and “Positivism”.

e The most important values for the students who prefer the “Competitiveness” career dimension are the sub-
dimensions of “Universalism”, “Achievement”, and “Silence”.

o The most important values for the students who prefer the “Respectability” career dimension are the sub-
dimensions of “Achievement” and “Silence”.

As a result of the regression analysis, "Achievement™ was observed as the important value for the dimension of
each career. The study also showed that the participants take care of the values such as “acceptance by the social
environment, protection of their self-esteem and successing something to contribute to society” that express the
dimension “Achievement”.

The results of the analysis showed that there are no differences between demographic variables. The average of
women were found to be significantly higher than the average of men in terms of gender variable taking into
consideration the mean differences within the career choice, individual values and of sub-dimensions. The
average of age group 22-24 years were found to be significantly higher than the average of age group 25-27 years
in terms of age variable. The average of unmarried was found to be significantly higher than the average of the
married in terms of the marital status. Furthermore, the averages of the students attending the Economics
Department are significantly higher than the average of the students attending the Public Administration
Department.

This study may lead the prospective researchers to learn the most demanded career dimensions of the students and
to show the ranking of the values that the students pay importance. Due to the implementation of the study at a
faculty of an university does limit the relationship between the career dimension and the adopted value and may
make it less generalized. This situation may urge researchers to do more research on the subject and may be with
larger samples. Especially the studies conducted in different universities and different faculties may be more
guiding for students. In addition, individuals who want to change career, job seekers, and even individuals who
are not satisfied with their jobs should be included in the researches.
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